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[source: RAJAR, Digital Radio Development Bureau]

UK DAB receiver forecast – Digital Radio Development Bureau
DAB receiver penetration (% adults, % households)

DAB receiver 
penetration falls 
below forecast
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Cumulative DAB receiver unit sales (million at year-end)

DAB 
receiver 
sales 
lower 
than all 
industry 
forecasts
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UK DAB receiver forecast – Digital Radio Working Group

[source: Digital Radio Development Bureau, Digital Radio Working Group]

DAB radio receiver sales (% of total radio receiver sales)

Government 
forecast of DAB 
radio receiver 
sales very unlikely 
to be achieved
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Radio listening via digital platforms (% of radio listening at year-end)

Radio listening 
via digital much 
lower than 
Ofcom forecast
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Radio listening via digital platforms (% of radio listening at year-end)

Government 
forecast of digital 
listening unlikely 
to be achieved
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UK digital radio listening forecast – Digital Britain
Radio listening via digital platforms (% of radio listening at year-end)

[source: RAJAR, Digital Britain, Value Partners]

Trendline
predicts 50% 
criterion to be 
achieved year-
end 2018, 
rather than 
2013 or 2015
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Commercial radio 
listening via 
digital much 
lower than 
RadioCentre
target



The First Annual Not ‘The Ofcom Digital Radio Progress Report’ Report © Grant Goddard: August 2010 11

Grant Goddard
radio specialist

UK radio receiver hardware data
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[source: Digital Radio Development Bureau]

Quarterly DAB receiver sales (‘000 units per quarter)

Year-on-year 
growth in DAB 
radio receiver 
sales negative 
during 2009
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Only 21% of 
new radios 
sold in the 
UK are DAB

Unit sales of 
DAB radios 
declining 
from 2008 
peak
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Take-up of DAB 
hardware is slowing
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No evident increase 
in intention to 
purchase DAB radio 
receivers
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UK consumer access to digital radio
Access to digital radio platforms (% of UK households)

Consumer 
accessibility to 
digital radio 
much higher 
for platforms 
other than DAB



The First Annual Not ‘The Ofcom Digital Radio Progress Report’ Report © Grant Goddard: August 2010 17

Grant Goddard
radio specialist

UK digital radio listening data
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UK radio listening by platform
UK radio listening by platform - hours listened (% of total adult hours listened)

Analogue platform 
is two-thirds of 
radio listening
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UK radio listening by platform
UK radio listening by platform - hours listened (% of total adult hours listened)

Digital platforms listening is recorded as 
increasing, partly because less ‘unspecified’
listening is being recorded
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UK radio listening by platform
UK radio listening by platform - hours listened (% of total adult hours listened)

RAJAR definition of internet listening 
excludes on-demand, ‘listen again’, 
podcasts, internet-only radio and 
online music (Last.fm, Spotify, etc.)
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UK commercial radio listening by platform
UK listening to commercial radio by platform (% of adult 15+ listening)

[source: RAJAR, Q2 2010]

Commercial 
radio platform 
share:

DAB = 13%
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UK listening to BBC radio by platform (% of adult 15+ listening)

Dial-up

[source: RAJAR, Q2 2010]

BBC radio 
platform share:

DAB = 18%
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[source: RAJAR, Q2 2010]

Listening to digital radio stations 
[red] remains at low levels
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1999 - Planet Rock commercial 0.50 718,000
2010 TIML Absolute 80s commercial 0.15 288,000
2009 - Premier Christian Radio donations
2009 - UCB UK donations
2009 - Amazing Radio unsigned music 6 months
2008 - BFBS Radio government 3 months
2009 IPC NME Radio commercial 8 months 0.13 253,000
2009 - Panjab Radio commercial 6 months 0.07 155,000
2009 Folder Media Fun Kids commercial 4 months
2006 GCap Media TheJazz commercial
2000 GCap Media Capital Life commercial
2000 C4 + UBC Oneword Radio commercial
1999 GCap Media Core commercial
2000 Saga PrimeTime Radio commercial
2000 Bloomberg Talkmoney commercial
2000 ITN ITN News commercial

0.85
3.48
5.43

% SHARE OF LISTENING VIA DIGITAL PLATFORMS
% SHARE OF LISTENING VIA DAB PLATFORM

station business model

% SHARE OF ALL RADIO LISTENING

closed 2006
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closed 2002

digital platforms RAJAR Q2 2010

closed 2008

closed 2008
closed 2008
closed 2008

closed 2010

launched on 
national DAB owner

UK digital radio stations on ‘Digital One’ national DAB platform

[source: RAJAR]

National digital radio stations

Many 
commercial 
digital radio 
stations have 
closed
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UK listening to digital-only radio stations - ‘000 hours per week (adults 15+)

Dial-up

Satellite

[source: RAJAR]
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UK listening to commercial digital-only radio stations (adults 15+)

Only 5% of commercial 
radio listening is to 
exclusively digital 
content

Only 22% of 
commercial radio 
listening via digital 
platforms is to 
exclusively digital 
content



The First Annual Not ‘The Ofcom Digital Radio Progress Report’ Report © Grant Goddard: August 2010 27

Grant Goddard
radio specialist

0.
0

0.
0

1.
1

0.
8 1.

0 1.
1

1.
5

1.
3 1.

4

1.
3

1.
7

1.
4 1.

6

1.
9 2.

0

2.
0 2.

2

2.
6

2.
5

2.
4 2.

7 2.
8

3.
2

2.
6

2.
9 3.

1 3.
3

2.
8

3.
5

4.
0

22%

19%

16%16%16%
17%

15%14%15%15%
13%

14%
16%

0

1

2

3

4

5

20
03

Q
1

20
03

Q
2

20
03

Q
3

20
03

Q
4

20
04

Q
1

20
04

Q
2

20
04

Q
3

20
04

Q
4

20
05

Q
1

20
05

Q
2

20
05

Q
3

20
05

Q
4

20
06

Q
1

20
06

Q
2

20
06

Q
3

20
06

Q
4

20
07

Q
1

20
07

Q
2

20
07

Q
3

20
07

Q
4

20
08

Q
1

20
08

Q
2

20
08

Q
3

20
08

Q
4

20
09

Q
1

20
09

Q
2

20
09

Q
3

20
09

Q
4

20
10

Q
1

20
10

Q
2

0%

10%

20%

30%

40%

listening to BBC digital-only radio stations as % of all BBC radio listening [left axis]
listening to BBC digital-only radio stations as % of digital listening to BBC radio [right axis]

UK BBC digital-only radio station listening 

[source: RAJAR]

UK listening to BBC digital-only radio stations (adults 15+)

Only 4% of BBC 
radio listening is to 
exclusively digital 
content

Only 16% of BBC radio 
listening via digital 
platforms is to exclusively 
digital content
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A separate RAJAR ‘MIDAS’ survey (that includes 
non-linear radio consumption) demonstrates that 
internet-delivered radio reaches almost as much 
of the UK adult population as the DAB radio 
platform


